





workplace. The investment threshold is also
reduced as autoclaves are not required — a
vacuum-infusion process is used instead.

BEST BUSINESS INNOVATION

DSM Innovation Centre
Remko Goudappel and Inge Massen
Moving down the value chain
with claryl - the picture glass
Having invented a one-step optical anti-
reflective coating for float glass, Dutch
specialty chemical maker DSM decided that
instead of marketing the coating, it would
enter the market itself with a branded mid-
priced picture-framing glass to capture more
of the value from the innovation. Extensive
market research indicated a gap in the mar-
ket and the launch has been so successful
DSM has had to install further capacity. The
claryl picture-framing glass is now sold in
15 EU countries and a bid to enter the US
market is underway.

PTT Polymer Marketing

Narongchai Pisutpunya

Export document system

solution (Export Easy)

Thailand-based PTT Polymer Marketing has
established a Centre of Excellence for Export
and developed a fully electronic system to
handle letters of credit and associated export
papers and documentation. The Export Easy
system enables exporters to convert letter

of credit information from banks into full
electronic format, using XML, that can then
be linked with purchase order data and sent
directly to shipping lines. It is claimed to make
document preparation five times faster and to
reduce human errors by 80%. It will save the
petrochemical marketing arm of state-owned
PTT around 25m baht/year ($735,000/year).

BEST INNOVATION IN CSR

Neti Satya Subrahmanyam, Jacob
Mammen and Sanjay Choudhary
Greening of alkaline and saline sediments
Soda ash producer Tata Chemicals has
reclaimed 22 acres (9ha) out of 30 acres

of waste dumps near its site in Mithapur,
Guyjarat, India, to reduce dust generation that
was affecting local inhabitants. For 20 years,
the dust had been suppressed by spraying

it with sea water, making the soil quality

poor. Tata engaged The Energy & Resources
Institute in Delhi, which identified the most
suitable plants and developed a microorgan-
ism inoculation to help them extract nutrients
from the poor soil. At the same time, Tata has

introduced filtration technology to end dis-
posal of soda ash effluent into settling ponds.

Rie Mashiba

Teijin Group Design for

Environment guidelines

The environment, safety and health office

at Japanese chemical company Teijin has
established a system to evaluate all its produc-
tion process lifecycles, from raw materials
procurement, through production, sale and
use, to recycling and disposal, using six main
criteria. Teijin employees carry out the assess-
ment globally, following checklists with 82
questions on feedstocks and 95 on finished
goods. The program is part of Teijins initiative
to cut industrial waste by 85% and chemical
waste by 80% over 1998 levels by 2020.

AIME consortium

Allan Laing (chairman of AIME)
Improving supply chain integrity
Members of the Agrochemicals and
Intermediates Manufacturers in Europe
(AIME) consortium within Cefic’s European
Fine Chemicals Group have developed and
tested a unique set of voluntary guidelines
and a business integrity evaluation (BIEN)
toolkit. These are intended to improve supply
chain integrity by combining the elements of
ISO standards with business ethics to estab-
lish minimum requirements for non-current
good manufacturing practice fine chemicals
makers worldwide. Supply chain customers
can use BIEN to evaluate supplier compliance
with the voluntary guidelines using their own
staff, rather than expensive auditors. |

For further information go to www.iciscom/
awards or email john.baker@icis.com
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forward to recognizing the selected winners in October 2009.

rom Best Product Innovation sponsor

At CRA International, we believe that the long-term success of
chemical companies will depend on the long-term investment in
technology, and product innovation will continue to be a major
differentiator for gaining competitive advantage.

The response to the ICIS Innovation Awards has been
unprecedented, and confirms to us the long-term health and
creativity of the chemical industry, despite
the current business climate and the
associated pressure on firms to maintain
funding for innovation. CRA is proud to
be a sponsor of this event, and we look

Dr. Neil Checker, vice president, CRA International

THE JUDGES

Judging this year’s record
entries for ICIS are:

Dr. Neil Checker

vice president and
head of the Europe
& Middle East region
for chemicals at CRA
International

Paul Hodges

chairman of
consultancy
International eChem,
which gives commercial
advice to the industry

Robert Kirschbaum
vice president of
open innovation

at DSM, in the
office of the chief
technology officer

Dr. Gernot Klotz
executive director for
research & innovation
at the European
Chemical Industry
Council (Cefic)

Dr. Gregg Zank

vice president, chief
technology officer and
executive director for |
science and technology
at Dow Corning
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